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Abstract: The floriculture industry is essential to the hospitality industry as it contributes to aesthetics, customer 

satisfaction, and overall guest experiences. This study is significant to floriculture industry as it creates awareness among 

plant enthusiasts with various level of competency and entrepreneurial behavior to harness collective approach in 

understanding market strategies and trends. This study is a descriptive research aimed to determine the entrepreneurial 

resilience of success, entrepreneurial behavior and entrepreneurial competency of the floriculture business in Eastern 

Samar of which fifty-one (N-51) individuals participated in the study using convenience sampling method who utilized an 

adopted survey questionnaire. Further, 58.82 percent were females, 60.78 percent of the total respondents have less than 

P10,000.00 level of income per month from floriculture business, of which 54.9 percent uses their family owned land, 25.4 

percent personal property, 19.6 percent family+purchase and none of the respondents rented land for plant cultivation 

and propagation. In the category of business experience 40 percent (14 respondents) belongs to 5-7 years in business 

venture. Moreover, result shows that the entrepreneurial resilience of success was very high with the overall mean of 4.51; 

the entrepreneurial behavior and entrepreneurial competency were very positive with the overall mean of 4.34, and 4.48 

respectively. However, further results revealed that the entrepreneurial behavior and competency were not significant to 

the entrepreneurial resilience of success in the floriculture business. Therefore, it is concluded that the entrepreneurial 

behavior and competence cannot predict the entrepreneurial resilience of success in the floriculture business in Eastern 

Samar. It is then recommended to conduct further studies to include other factors that can affect the sustainability of 

success in floriculture industry, including collective approach. 
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I. INTRODUCTION 

 

The hospitality industry and floriculture industry are two 

dynamic sectors that are complexly intertwined in ways that 

significantly enhance the overall guest satisfaction. As both 

industries navigate the challenges of shifting market dynamics 

such as evolving consumer expectations, sustainability 

concerns, and economic fluctuations they find themselves in a 

mutually beneficial relationship. Hospitality businesses are 

reliant on floriculture for aesthetic enhancements that elevate 
their appeal, while floriculture enterprises benefit from the 

continual demand for their products in event planning, décor, 

and customer engagements. 

 

Rout et al 2006 and Naranja 2007 stated that the 

ornamental plants are produced mainly for aesthetic value, its 

quality attributed like freshness, color and form are very 

important and during peak seasons, supply of flowers falls 

short by 30%. For the Filipinos, ornamental plants are a big 

part of their everyday living, regardless of culture, religion, 

and political landscape. In every Filipino household, there are 

always pots of decorative plants (Naranja 2007). Their love 

for flowers, which they believe have symbolic meanings, 

makes floriculture industry flourishing. 

 

The connection of these two industries highlights the 

importance of collaboration and shared resilience. When 

hospitality venues prioritize floral aesthetics and experiences, 

they rely on the floriculture industry for quality products and 

innovative solutions. Conversely, floriculture businesses 

benefit from the sustained demand generated by the 
hospitality sector. Together, they form a dynamic ecosystem 

where resilience in one area bolsters the success of the other. 

 

Moreover, the entrepreneurial behavior is often 

associated with initiative, risk-taking, and innovation, that 

may not always translate into resilience, particularly when 

external challenges overwhelm personal capabilities. 

Similarly, while possessing entrepreneurial competencies 

which encompasses the skills and knowledge necessary for 

effective business management do not always predict 
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entrepreneurial resilience and it does not guarantee their 

ability to withstand adversity. 
 

This study aims to determine the entrepreneurial 

behavior and entrepreneurial competency can predict the 

entrepreneurial resilience to success in the floriculture 

business. The specific objectives of the study are to (a) 

determine the socio-economic status in the floriculture 

business; (b) assess the level of entrepreneurial resilience of 

success, entrepreneurial behavior and entrepreneurial 

competency; and (c) to determine if the entrepreneurial 

behavior and entrepreneurial competency can predict the 

entrepreneurial resilience of success in the floriculture 

venture. 
 

II. METHODOLOGY 

 

 Research Design 

This study is a quantitative, non-experimental design 

using convenience sampling method. This design is 

appropriate for studies that dealt with the influence of one 

variable to another in this case of the entrepreneurial 

resilience of success. It is a research design in which the 

predictive contribution of independent variables is assessed 

towards the dependent variable freely without manipulation 

(Radhakrishnan, 2013). 
 

 Respondents of the study 

The research study was conducted in Eastern Samar. The 

province of Eastern Samar comprises 23 municipalities and 

has a population of 477,168. The respondents included in this 

study are the floriculture industry entrepreneur and florist 

enthusiast from the municipalities of Eastern Samar. 

 

The study's respondents are florists’ enthusiasts, small 

business entrepreneurs, garden owners, and farm owners of 

the floriculture industry in the 2nd provincial district of 

Eastern Samar. A total of 51 respondents have participated in 
the study using convenience sampling method. 

 

III. RESULTS AND DISCUSSION 

 

This section presents the study's significant findings. It 

starts from the socio-economic characteristics of the 

respondents, followed by the level of entrepreneurial 

resilience of success, entrepreneurial behavior and 

entrepreneurial competency, and the significant relationship 

of the entrepreneur behavior and entrepreneurial competency 

to the entrepreneurial resilience of success. 
 

Table 1 Frequency and Percentage Distribution of Respondents According to Age 

Age 

Socio – Economic Profile of the Respondents 

Age Frequency Percentage 

25 - 30 0 0 

31-35 6 11.76 

36-40 11 21.56 

41-45 18 35.29 

46 - 50 9 17.64 

> 50 7 13.72 

others 0 0 

Total 51 100 

 

Table 1 presents the frequency and percentage 

distribution of respondents according to age. As a result, 

35.29 percent of the respondents were under 41-45 years of 

age, 21.56 percent of the respondents were under 36 to 40 

years old, 17.64 percent of the respondents belong to 46 to 50 

years old, 11.76 percent of the respondents are from the age 

group of 31 to 35 years old. However, it was observed that 

there was no respondent answer from the age of 25 to 30 

years old. 

 

Table 2 Frequency and Percentage Distribution of Respondents as to the educational level 

Educational 

Level 

Socio – Economic Profile of the Respondents 

Educational Level Frequency Percentage 

Primary (Elementary graduate) 19 37.25 

Secondary (Highschool Graduate) 15 29.41 

Tertiary (College Graduate) 11 21.56 

Others (did not specified) 6 11.76 

Total 51 100 

 

Table 2 presents the frequency and percentage 

distribution of respondents as to their educational level. As 

presented in the table, 19 individuals or 37.25 percent 

belonged to the primary level or elementary graduate, 15 or 

29.41 percent was secondary level or high school graduate, 

11 or 21.56 percent of the respondents were tertiary level or 

college graduate, 6 or 11.76 percent as to other which did not 

specify their educational level. 
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Table 3 Frequency and Percentage Distribution of Respondents as to the Gender 

Gender 

Socio – Economic Profile of the Respondents 

Gender Frequency Percentage 

Male 21 41.17 

Female 30 58.82 

Total 51 100 

 

In table 3, it was revealed that 58.82 percent of the 

respondents were females, while 41.17 percent were males. 

This implies that when it comes to gender, the majority of 

those who engage in the plant industry are females. This can 

be equated to the nature of the job. 

 

 

Table 4 Frequency and Percentage Distribution of Respondents as to the Business Size 

Size of the 

Business 

Socio – Economic Profile of the Respondents 

Size of the Business Frequency Percentage 

1 - 5 Staff 27 52.94 

6 - 10 Staff 7 13.72 

Others 17 33.33 

Total 51 100 

 

Table 4 revealed that 27 or 52.94 percent have 1- 5 staff 

who help their farms and gardens, 33.33 percent as to other 

mean, and 7 or 13.72 percent have 6 – 10 staff who help them 

in the floriculture business. 
 

Table 5 Frequency and Percentage Distribution of Respondents as to their Occupation 

Occupation 

Socio – Economic Profile of the Respondents 

Occupation Frequency Percentage 

Civil servant/Government Employee 16 31.37 

Full-time entrepreneurs/ florist, owners 13 25.49 

Others (housekeeper, retired employee, self-employed, 

freelancer) 22 43.13 

Total 51 100% 

 

As shown in Table 5, 22 or 43.13 percent are 

housekeeper, retired employee, self-employed and freelancer, 

16 or 31.37 percent are civil servants or government 

employees, and 13 or 25.49 percent are full-time 

entrepreneurs, florists and owner. 

 

Table 6 Frequency and Percentage Distribution of Respondents as to their Level of Income 

Level of Income 

Socio – Economic Profile of the Respondents 

Level of Income Frequency Percentage 

Less than 10,000 31 60.78 

Greater than 15,000 9 25.71 

Less than 30,000 5 14.28 

Others 0 0 

Total 51 100% 

 

Table 6 shows the frequency and percentage 

distribution of respondents as to their level of income. 31 or 

60.78 percent have less than P10,000, 9 or 25.71 percent 

have greater than P15,000, and 5 or 14.28 percent have less 

than P30,000 income. 

 

Table 7 Frequency and Percentage Distribution of Respondents as to the Source of Land Profile 

Source of Land 

Socio – Economic Profile of the Respondents 

Source of Land Frequency Percentage 

Rent 0 0% 

Family owned 28 54.9% 

Family +purchase 10 19.6 

Personal property /land 13 25.4 

Total 51 100% 
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Table 7 presents respondents' frequency and percentage 

distribution regarding the source of land profile. As presented 
in the table, 54.9 percent uses their family owned land, 25.4 

percent personal property, 19.6 percent family+purchase and 

none of the respondents rented land for plant cultivation and 
propagation. 

 

Table 8 Frequency and Percentage Distribution of Respondents as to the Business Experience 

Experience in 

the Business 

Socio – Economic Profile of the Respondents 

Experience in the Business Frequency Percentage 

1 – 3 years 13 38.23 

5 – 7 years 14 40 

9 – 10 years 0 0 

0thers 7 20.58 

Total 51 100% 

 

Table 8 presents respondents' frequency and percentage 

distribution regarding the business experience. In the 

category of business experience 40 percent (14 respondents) 

belongs to 5-7 years in business venture, 38.23 percent 

belongs to 1-3 years, 20.58 percent to other mean and 0 

percent to 9-10 years in business venture. 

 

Table 9 Entrepreneurial Resilience Success 

Level of Entrepreneurial 

Resilience of Success 

Level of Entrepreneurial Resilience of Success 

Mean Description Interpretation 

1. Human capital 4.62 Strongly Agree Very High 

2. Financial capital 4.67 Strongly Agree Very High 

3. Social capital 4.25 Strongly Agree Very High 

Overall Mean 4.51 Strongly Agree Very High 

 

As shown in table 9, result show that the 

entrepreneurial resilience of success was very high with the 

overall mean of 4.51, suggesting that the entrepreneur 

resilience of success is strongly connected to the three 

indicators; financial capital; human capital and social capital. 

 

Table 10 Level of Entrepreneurial Behavior of Floriculture Industry 

Entrepreneurial 

Behavior 

Table Column Head 

Entrepreneurial Behavior Description Interpretation 

1. Achievement motivation 4.58 Strongly Agree Very Positive 

2. Management Orientation 4.64 Strongly Agree Very Positive 

3. Leadership Ability 4.34 Strongly Agree Very Positive 

4. Innovativeness 4.49 Strongly Agree Very Positive 

5. Decision making 4.39 Strongly Agree Very Positive 

Overall Mean 4.48 Strongly Agree Very Positive 

 

Result revealed that the entrepreneurial behavior were 
very positive with 4.48 overall mean. The following are the 

indicator; the entrepreneur management orientation was very 

positive with 4.64 mean; followed by achievement 

motivation with 4.58 mean; the innovativeness with 4.49 

mean; the decision making with a 4.48 mean; and the 
leadership ability with a 4.34 mean. This means that the 

entrepreneurial behavior described in the item was practiced 

and manifested at all times. 

 

Table 11 Level of the Entrepreneurial Competency of Floriculture 

Entrepreneurial Competency 
Table Column Head 

Entrepreneurial Competency Description Interpretation 

1. Basic Competency 4.58 Strongly Agree Very High Competency 

2. Operational Competency 4.64 Strongly Agree Very High Competency 

3. Strategic Competency 4.34 Strongly Agree Very High competency 

4. Innovative Competency 4.49 Strongly Agree Very High Competency 

5. Visionary Competency 4.44 Strongly Agree Very High Competency 

Overall Mean 4.49 Strongly Agree Very High Level of Entrepreneurial 

Competency 

 
The findings revealed that the entrepreneurial 

competency was very high with the overall mean of 4.49. 

The result of the study indicates that the floriculture industry 

has a high level of operational competence (mean 4.64), 

followed by the basic competency (mean 4.58), innovative 

competency (mean 4.49), visionary competency (mean 4.44), 

and strategic competency (mean 4.34) respectively, 

interpreted as high level of entrepreneurial competency. 
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Table 12 Correlation of the Entrepreneurial Behavior and Entrepreneurial Competency to the  

Entrepreneurial Resilience of Success 

Entrepreneurial Behavior and 

Entrepreneurial Competency to the 

Entrepreneurial Resilience of Success 

Entrepreneurial Behavior and Entrepreneurial Competency to the 

Entrepreneurial Resilience of Success 

Correlation Coefficient P-value Interpretation 

Entrepreneurial Behavior .135 .347 Not Significant 

Entrepreneurial Competency .144 .312 Not Significant 

 

The results show that the entrepreneurial behavior and 

entrepreneurial competence has nothing to do with 

entrepreneurial resilience of success. The entrepreneurial 

behavior has .135 correlation with Pvalue of .347, interpreted 

as Not significant. While the entrepreneurial competency has 

1.44 correlation coefficient with Pvalue of .312, interpreted 

as Not significant. Thus, the researcher rejected the null 

hypothesis, which posits that there is significant relationship 
between the entrepreneurial behavior and entrepreneurial 

competence and the entrepreneurial resilience of success. 

 

The related studies that support the findings of the 

study are as follows; Fisher (2016) does not seem to believe 

strongly that resilience informs success, but rather argues that 

it is objectively indicated through sales or growth rates.  

Mcinnis-Bowers et al. (2017) study shows that how traumatic 

events shape resilience in an individual’s life; women in the 

village of Boruca had to endure hardships which propelled 

them towards entrepreneurship and were able to face the 
adversities that came with it. Although these findings are 

similar to Duchek’s argument, there is not enough theory to 

prove that one needs to go through traumatic life experiences 

in order to be resilient, or whether resilient individuals 

always succeed in entrepreneurship. 
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