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Abstract:- In an era marked by unprecedented 

globalization and interconnected economies, navigating 

the complex landscape of international markets has 

become a pivotal challenge for businesses and 

governments alike. At the core of this complex web is the 

dynamic relationship between trade and export policies 

that shape the parameters of economic interactions 

between countries. Trade and export policies become 

increasingly important tools in the fight for national 

economic security, influencing the success or failure of 

attempts to penetrate new markets. The complexity of 

creating, carrying out, and modifying these policies 

necessitates a sophisticated grasp of economic trends, 

regulatory frameworks, and geopolitical dynamics. 

 

The purpose of this research is to fill these gaps by 

thoroughly exploring the intricacies and implications of 

the trade and export policy landscape, and provide 

valuable insights to inform informed decisions for all 

stakeholders navigating the complex world of 

international markets. It can be analysed by examining 

the challenges faced, role of export policies in promoting 

the exports and the government interface.  

 

The aim is not only to comprehend the existing 

landscape but also to anticipate and adapt to the ever-

evolving nature of international trade. The journey 

towards comprehensive findings is an exploration into the 

strategic nuances that define successful navigation of 

international markets.  

 

Data for the purpose is collected through a 

structured questionnaire and the data collected is 

expected to have the respondent’s knowledge and 

understanding of the trade and export policies global 

markets. For the purpose of analysis we used the 

correlation test in spss software in order to test the 

hypothesis and find the relationship between the 

variables. 

 

Keywords:- International Markets, Globalization, Trade 

Policies, Export Promotion Policies. 

 

 

 
 

 

 

I. INTRODUCTION 

 

The world’s economy has changed a lot in the last few 

decades. Thanks to advances in technology, communications, 

and transportation, borders have become more porous, 

allowing goods and services to move freely between 

countries. However, this interconnectedness has also created 

a complex network of rules, contracts, and agreements that 

shape how we interact in the global economy. The 

combination of these elements forms the core of this research 

project, as we explore the complexities of trade and export 
policy and how they shape the fate of nations and businesses. 

 

At the core of all international trade debates is the notion 

of trade policies. Trade policies are a set of rules and 

regulations designed by governments to regulate the flow of 

goods and services between countries. Trade policies play an 

important role in a country’s economic development, growth 

prospects, employment trends, and overall well-being. Trade 

policies are not immutable; they are constantly evolving in 

response to geopolitical trends, economic imperatives, and 

ever-changing global market conditions. 

 
As we begin our journey into the world of trade and 

export, it is essential to consider the various factors that 

influence trade and export policies at the domestic and 

international levels. Geopolitical issues, such as diplomatic 

relationships, international alliances and geopolitical 

tensions, have a significant impact on the development and 

implementation of trade policies. Furthermore, trade 

agreements and treaties create a web of interconnected 

commitments and privileges that link countries together in the 

global economy. 

 
Trade policy is a set of laws and regulations designed by 

governments to regulate their international trade 

relationships. Trade policy includes a wide variety of 

measures that governments adopt to control the movement of 

goods, services and investments between countries. Trade 

policy seeks to promote economic development, safeguard 

domestic industries, create employment, improve 

competitiveness, and strengthen relations with other 

countries. 
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II. REVIEW OF LITERATURE 

 

(Hester & S.B., 1987) In this paper, we look at the state 

of global trade in textiles between developed and emerging 

countries and look back at textile trade agreements through 

the past 30 years. We also look at possible future policy 

scenarios that could affect world trade in textiles and apparel. 

We look at the views of various country groups as well as 
groups within the United States. Finally, we discuss the 

implications for government policy makers and those 

marketing textiles and apparel products to address the 

challenge of creating an equitable trading system and 

achieving the equitable exchange of textiles and apparel 

around the world. 

 

 (Francis, J, Collins-Dodd, & C, 2004) This research 

study covers Government export promotion programs are 

designed to assist small and medium-sized enterprises 

(SMEs) in overcoming real or perceived barriers to export. 
However, there is limited empirical evidence to support this 

claim. In this study, we look at how export promotion 

programs strengthen the export competencies and export 

activities of SMEs, based on a survey of Canadian high‐

technology SMEs. The results show that using a larger 

number of government programs impacts the success of 

export goals and export growth strategies, and improves 

export marketing capabilities.  

 

(Tesfom, G, Lutz, & C, 2006) The objective of the 

study is to derive a classification of export problems of SMEs 

from developing countries on the basis of a comprehensive 
literature study. A modified qualitative model is included in 

the study to support future researchers in their research efforts 

on export problems of developing country firms. The study 

also highlights similarities and differences in export problems 

between developed countries and developing countries. 

 

 (Zineldin & M, 2007), This research paper studies the 

impact of cross-cultural differences between the companies 

and how it has affected in the market. The research was 

exploratory in nature. Firms operating or planning to enter the 

Mexican market and the Trucks segment in particular must 
consider and take the necessary steps to overcome the cultural 

gap created by the old cab concept; otherwise, their 

investments are a risk and can easily be swallowed up by 

other suppliers. Besides meeting the needs of their customers, 

dealing with various government authorities is one of the 

prerequisites for success on the Mexican market. Here, it is 

recommended that firms comply and lobby in line with the 

environmental regulations. 

 

(Sun, Z, Wang, & S, 2013) This paper aims to broaden 

the scope of the traditional export subsidies economic effect 

analysis, which previously did not take into account the 
competitive advantage of export subsidies relative to re‐

imports. In contrast to the conventional analysis, exporting 

countries with export subsidies experience less welfare loss 

and promote intra-industry trade in homogenous products. 

Because of export subsidies policy incentives, transport costs 

have a significant impact on trade trends, trade volume and 

welfare. Trade trends shift from one-way export to two-way 

trade as transportation costs decrease. The primary cause of 

welfare loss is transport costs. 

 

(Peneva, D, Ram, & R, 2013) The aim of this study is 

to identify the relationship between the “strain” of a nation’s 

trade policy and its social and economic well-being as 

measured by human development indicators. Contrary to 

popular belief, there is overwhelming evidence to the 
contrary. There is no evidence that a higher trade restriction 

index has a significant adverse effect on human development 

or social and economic well-being. Every relationship 

between a trade restriction index and human development 

measures is virtually non-existent. 

 

(Li, X, Park, S, & R, 2016) In this paper, the aim is to 

explain the trade features of FDI inflow in China and explain 

the dynamic relationship between FDI inflow and China's 

global trade through empirical research. The study shows that 

foreign direct investment (FDI) inflows have a significant 
positive impact on international trade in provinces of China 

and on China's regional trade, that most foreign firms in the 

country are export oriented and are heavily characterized as 

labour intensive industries, in particular, FDI contributions to 

imports are higher than FDI contributions to exports of 

China's Middle and Western Trade, and FDI trade has been 

increasing steadily in China's trade volume in recent years. 

 

(Cho, et al., 2020) This paper looks at the trends in e-

commerce in the post-COVID-19 era and discusses the key 

issues related to the digital trade rules discussed in this paper. 

The main thrust of this paper is that while Korea is considered 
an advanced country in terms of stage of industrialization and 

level of income, it maintains its position as a developing 

country in terms of digital trade. The aim of this paper was to 

look at the implications of this on the development of Korean 

digital trade in a post-COVID world. 

 

 (Safari, et al., 2022) The purpose of this study is to 

explore a conceptually integrated framework for SME export 

performance that includes all export drivers and inhibitors. 

The results highlight the significant impact of different 

internal and external factors on the export performance of 
SMEs in Qatar. Proactiveness (Business strategy) and 

innovation (innovation strategy) are two mediators that play 

key roles in improving SME’s export performance. 

 

(Romanello, et al., 2022) The goal of this study is to 

explore the international opportunity development path of 

born global firms in two distinct institutional environments: 

China, a developing economy, and Italy, a mature economy. 

According to the results of the study, home institutions play a 

significant but distinct role in the global opportunity 

development process of the Chinese and Italian-born global 

companies. Whereas the Italian companies create 
opportunities primarily through product innovations, the 

Chinese companies create opportunities mainly through 

networks created within their home institutional environment. 
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III. STATEMENT OF THE PROBLEM 

 

In the ever-changing world of global trade, trade and 

export policy has become a key determinant of business 

success in expanding into foreign markets. The complex and 

ever-evolving nature of such policies, as well as discrepancies 

between national rules and international agreements make 

them a challenge for both businesses and policy makers. 
While there is a wealth of literature on trade and export 

policy, critical gaps remain in understanding its impact on 

market access and competitiveness, as well as the capacity of 

enterprises to adapt to technological change. Trade policies 

also play an important role in the development of sustainable 

practices, and their specific impact on SMEs’ participation in 

international markets is yet to be fully explored. This research 

seeks to fill these gaps by thoroughly exploring the intricacies 

and implications of the trade and export policy landscape, and 

provide valuable insights to inform informed decisions for all 

stakeholders navigating the complex world of international 
markets. 

 

IV. RESEARCH GAP 

 

There is a notable absence of study into analysing the 

direct impact of current trade and export policies on the 

market access for any business. This study also fills the gap 

of investigating the perceived challenges, preparedness of the 

business and the effectiveness of export policies in facilitating 

the business’s access to new international markets and 

reducing trade barriers. This study also delves into the 

business’s approach to policy management. This study will 
fill the gap for other future researches by acting as a base 

study for the trade and export study area.  

 

A. Objectives of the Study 
 

 To analyse the impact of current trade and export policies 

on market access. 

 To assess the perceived challenges and preparedness of 

the business in complying with international regulations. 

 To investigate the perceived effectiveness of export 

policies in facilitating the business’s access to new 

international markets and reducing trade barriers. 

 To analyse the business’s approach to policy 

management. 

 

B. Hypothesis 

The following statistical null hypothesis are framed and 

will be tested in the appropriate places. They are as follows;  

 

 H01: There is no significant impact of the current trade 

and export policy on market access. 

 H02: There is no significant relationship between the 

perceived challenges in international business operations 

and the preparedness of the business to handle them. 

 H03: There is no significant perceived effectiveness of 

export policies in facilitating the business’s access to new 

international markets and reducing trade barriers.  

 H04: There is no significant relationship between the 

business’s approach to policy management and its overall 

effectiveness in handling policy-driven challenges. 

 

V. RESEARCH METHODOLOGY 

 

 RESEARCH DESIGN: The investigation is exploratory 

in nature. The study employs quantitative methodology to 
improve the research’s accuracy and depth. Combining 

quantitative and qualitative approaches will be done in 

order to increase the study’s accuracy and scope of 

inquiry. This work is intended to serve as a basis for future 

research in this field of study.  

 SOURCES OF DATA: The analysis is based on primary 

and secondary data sources.  

 PRIMARY DATA: A systematic questionnaire was 

prepared to obtain the primary data and a standardised 

interview was done to gather the additional information 

from the company’s manager.  

 SECONDARY DATA: Journals, Websites, and other 

online    sources were used to gather the secondary data. 

 PILOT STUDY: To ensure that the management has a 

clear understanding of the questions, a pilot study will be 

conducted. The administration of the ELS Instruments 

will be given the questionnaire to evaluate the sensitivity 

and appropriateness of the questions. Uncomfortable and 

inappropriate questions will be eliminated. The results of 

the pilot study will be useful in identifying the issues in 

the research questions, methodology and data collection 

methods. The staff will receive the final questionnaire that 
will be created after proper study. 

 DIMENSIONS OF THE STUDY: The study intends to 

capture many trade strategies and export policies that are 

responsible for navigating international market. It will 

also look into the various challenges and risks faced by 

the business while dealing in the international market. The 

future trends related to the technology will be taken into 

account to support the study.  

 SAMPLE DATA: The number of employees at the ELS 

Instruments reflects the population size, i.e., 100-150. The 

sample was selected from the company’s workforce. The 
company’s employees were given a random copy of 

questionnaire and Simple Random Sampling was 

employed for the purpose of the questionnaire. A 

convenience sampling approach was employed in order to 

conduct in-person interviews at the management level.  

 SAMPLING TECHNIQUE: In this study, we will be 

using SPSS software in order to analyse and interpret the 

data. The study will include frequency analysis for each 

question and correlation test for testing of the hypothesis. 

 FRAMEWORK OF ANALYSIS: The data will be 

analysed piece by piece to gain deeper insights. Each 

objective will be analysed with critically analysing each 
element. Tables and charts will be used to do the analysis 

and correlation test will be done to check the hypothesis. 
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VI. ANALYSIS AND INTERPRETATION 
 

A. Correlation Test in SPSS Software for Hypothesis Testing 

For each objective we used the correlation test, where 

we used two questions from our questionnaire to measure the 

relation between the variables. 

Later we interpreted that if the value will be less than 

significant value 0.05 then there will be a positive correlation 

between the variables and null hypothesis will be rejected 

whereas alternative hypothesis will be accepted and vice 

versa. 

 

 Objective 1:  
 

Table 1: To Analyse the Impact of Current Trade and Export Policies on Market Access 

  How strongly do you 

believe the current trade and 

export policy positively 
influences the company's 

global market presence? 

To what extent do you think the 

current trade and export policy 

enhances the competitiveness of 
the company in international 

markets? 

How strongly do you believe the 

current trade and export policy 

positively influences the company's 

global market presence? 

Pearson Correlation 1 .819** 

Sig. (2-tailed)  .000 

N 122 122 

To what extent do you think the current 

trade and export policy enhances the 

competitiveness of the company in 

international markets? 

Pearson Correlation .819** 1 

Sig. (2-tailed) .000  

N 122 122 

 

From the above table, we can identify that the significant 

value is .000 which is less than 0.05 so we reject the null 

hypothesis and accept the alternative hypothesis.  

Therefore, there is a significant impact of the current 

trade and export policy on market access. 

 

 Objective 2:  

 

Table 2: To Assess the Perceived Challenges and Preparedness of the Business in Complying with International Regulations 

 

From the above table, we can identify that the significant 

value is .002 which is less than 0.05 so we reject the null 

hypothesis and accept the alternative hypothesis.  

 

Therefore, there is a significant relationship between the 

perceived challenges in international business operations and 

the preparedness of the business to handle them. 

 

 

 

 

 
 

 

 

  How challenging do you find it 

for the business to comply with 

diverse international regulations 

and standards in various 

markets? 

How effectively do you think the 

business is to handle cultural 

differences and communication 

challenges in international markets? 

How challenging do you find 

it for the business to comply 

with diverse international 

regulations and standards in 

various markets? 

Pearson Correlation 1 -.281** 

Sig. (2-tailed)  .002 

N 
122 122 

How effectively do you think 

the business is to handle 

cultural differences and 

communication challenges in 

international markets? 

Pearson Correlation -.281** 1 

Sig. (2-tailed) .002  

N 
122 122 
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 Objective 3:  

 

Table 3: To Investigate the Perceived Effectiveness of Export Policies in Facilitating the Business’s Access to  

New International Markets and Reducing Trade Barriers 

 

From the above table, we can identify that the significant 

value is .000 which is less than 0.05 so we reject the null 

hypothesis and accept the alternative hypothesis.  

 

Therefore, there is a significant perceived effectiveness 

of export policies in facilitating the business’s access to new 

international markets and reducing trade barriers. 

 

 Objective 4:  
 

Table 4: To Analyse the Business’s Approach to Policy Management 

 

From the above table, we can identify that the significant 

value is .000 which is less than 0.05 so we reject the null 

hypothesis and accept the alternative hypothesis.  

 

Therefore, there is a significant relationship between the 

business’s approach to policy management and its overall 

effectiveness in handling policy-driven challenges. 

 

 

 

 

 

VII. FINDINGS 

 

 The current trade and export policy like utilizing the Free 

Trade Agreement policies and the various export 

promotion policies incorporated by the business 

positively influences the international market presence, 

enhances the competitiveness, contributes towards the 

revenue growth, adequately address the trade barriers and 

have a clear transparency in the communication of any 

policy changes.  
 

  To what extent do you believe 

the current export policies 
effectively facilitate the 

business's access to new 

international markets? 

In your opinion, to what extent do 
export policies contribute to reducing 

trade barriers and enhancing market 

entry for the business? 

To what extent do you 

believe the current export 

policies effectively facilitate 

the business's access to new 

international markets? 

Pearson Correlation 1 .814** 

Sig. (2-tailed)  .000 

N 
122 122 

In your opinion, to what 

extent do export policies 

contribute to reducing trade 

barriers and enhancing 

market entry for the 

business? 

Pearson Correlation .814** 1 

Sig. (2-tailed) .000  

N 

122 122 

  To what extent does the 

business invest in training 

and development to ensure 

employees understand and 

comply with evolving 

policies? 

To what degree does the business 

seek feedback from employees and 

stakeholders on the impact of 

policy-driven challenges, and how 

well it incorporates this feedback 

into its strategies? 

To what extent does the business 

invest in training and development 

to ensure employees understand 

and comply with evolving 

policies? 

Pearson Correlation 1 .803** 

Sig. (2-tailed)  .000 

N 
122 122 

To what degree does the business 
seek feedback from employees 

and stakeholders on the impact of 

policy-driven challenges, and how 

well it incorporates this feedback 

into its strategies? 

Pearson Correlation .803** 1 

Sig. (2-tailed) .000  

N 

122 122 
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 The business finds it challenging sometimes to deal with 

the international regulations of different markets and 

currency rate fluctuations have a moderate effect in the 

international market operations of the business and the 

business is able to manage the communication and the 

cultural differences strongly and effectively does the 

business manage the logistical challenges associated with 

international supply chains. It is very important for every 
business to handle all the challenges perceived by it in the 

international market. 

 The business finds it moderately challenging to keep up 

with rapidly changing and evolving technologies and 

innovation trends in international markets as the 

technology is not stable, it keeps on changing in a regular 

basis so utilizing the technology and updating itself is a 

bit challenge. 

 The export promotion programs are highly effectively in 

increasing the competitiveness of the business and with 

the government’s support and incentives provided 
through those export promotion policies it is easy for the 

business to handle any challenges and enter the new 

international market and also the business aligns its 

strategies with the government policies to navigate 

regulatory challenges. 

 The business invests in the training and development of 

its employees to ensure they understand and comply with 

the evolving policies of the international market and the 

business regularly collaborates with industry associations 

and trade groups to collectively address the policy 

challenges and effectively leverage legal expertise and 
consultants to navigate those complex policy landscapes. 

This helps the employees also to gain knowledge and 

awareness in order to work effectively and enhance the 

productivity of the business. 

 The business always communicates any policy changes 

internally to ensure that all the relevant teams are 

informed and prepared and the business always seeks 

feedback from employees and stakeholders on a regular 

basis and it incorporates that feedback and suggestions 

into its strategies which means the business always 

appreciates the feedback from the internal employees and 

stakeholders in order to have a success. 

 

VIII. IMPLICATIONS AND SUGGESTIONS 

 

 This study will be base for the future studies relating to 

the trade and export policies for navigating the 

international markets as it considers the main aspects for 

navigating the new international markets. 

 This research also takes into consideration the challenges 

perceived and the preparedness of the business in order to 

outcome those challenges which help the future 

researchers to gather the basics for their respective 
research papers. 

 The business should focus on constantly innovating their 

products to maintain their competitiveness in the 

international market to continue to meet the customers’ 

expectations. 

 

 

 The business should also focus more into sustainable 

business practices, by addressing environmental and 

social concerns which can help them give a competitive 

advantage by being differentiated from their competitors 

in the international market. 

 Take into consideration more corporate social 

responsibility by taking part in social activities such as 

donating to NGO’s and various other social 
responsibilities. 

 Invest more in the cultural intelligence training to make 

the employees understand and easily navigate the diverse 

markets and foster strong relationships with international 

clients and partners. 

 Develop a comprehensive risk management plan to 

proactively address any uncertain challenges to ensure 

that the business have the correct ability and potential to 

adapt and thrive in the face of the uncertain and 

unforeseen global events and challenges. 

 

IX. CONCLUSION 

 

As a successful business in the international market, it 

is important to break away from traditional approaches and 

constantly innovate in order to stay ahead of the competition. 

In addition to innovation, sustainability and customer-centric 

strategies, companies should invest in cultural intelligence 

and talent development, as well as strong risk management. 

All of these elements work together to create a resilient 

business framework that not only ensures long-term success 

but also ensures adaptability in the ever-evolving global trade 
environment. By taking a holistic and innovative approach, a 

company can strengthen its position and ensure long-term 

growth and success in the rapidly-evolving global markets. 

 

Navigating international markets effectively requires a 

multi-faceted strategy. Innovative, sustainable, and customer-

focused approaches increase your company’s competitive 

edge. Cultural awareness, talent growth, and strong risk 

management strengthen your global positioning. By 

implementing these strategies, you can build resilience and 

flexibility in the complex world of global trade. With a 

comprehensive approach, you can not only overcome 
challenges, but also take advantage of the many opportunities 

available in the global market. 

 

To sum up, the key to success in global markets is 

flexibility, product innovation, and customer centricity. 

Sustainability, cross-cultural awareness, and risk 

management are also essential for a company to not only 

overcome challenges but also succeed in the rapidly evolving 

world of global trade. 
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