Volume 9, Issue 1, January 2024

International Journal of Innovative Science and Research Technology

ISSN No:-2456-2165

Survey: E-Commerece Caomparision App by Figma

Jaithoon Bibi® P.Subaganesh? Shreeram?®; Mushrook Ali*
Assistant Professor?, Ill - B.Sc., CSCS2%4
Department of Computer Science with Cognitive Systems,
Sri Ramakrishna College of Arts and Science, Coimbatore, Tamil Nadu

Abstract:- The Project entitled “PRODUCT PLUS” is a
website which has been designed anddeveloped by using
FIGMA tool. This project presents the conceptualization
and design of an innovative E-Commerce Comparison
App using Figma, a collaborative design tool. The app
aims to enhance the online shopping experience by
providing users with a comprehensive platform to
compare products from various e-commerce websites.
The design focuses on user-centric principles, ensuring a
seamless and intuitive interface that simplifies the
decision-making process for consumers[1].
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I INTRODUCTION

Welcome to [PRODUCT PLUS], your go-to
destination for seamless and insightful e-commerce
comparisons! In the fast-paced world of online shopping,
finding the perfect product at the best price can be a
daunting task. That's where [App Name] steps in,
revolutionizing your shopping experience with its user-
friendly interface and powerful comparison features.

Designed with precision and creativity on Figma,
[PRODUCT PLUS] is not just an app; it's a visual
masterpiece crafted to simplify your decision-making
process. Figma's design capabilities have allowed us to
create an intuitive and visually appealing platform that
caters to the diverse needs of modern consumers[2].

Here's The Module used in [PRODUCT PLUS] apart:

A. Visual Appeal Module:

The sleek and modern design of our app ensures a
visually engaging experience. Figma's design tools have
empowered us to create a user interface that is not only
aesthetically pleasing but also enhances user navigation and
interaction.

B. Seamless User Experience Module:

Navigating through [PRODUCT PLUS] is a breeze,
thanks to Figma's prototyping and design collaboration
features. Every click and swipe is purposefully designed to
provide a seamless user journey, making your e-commerce
comparison process effortless and enjoyable.
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C. Comprehensive Comparison Module:

[PRODUCT PLUS] doesn't just compare prices; it goes
beyond to provide a holistic view of products. With Figma's
versatile design features, we've incorporated detailed
product information, user reviews, and specifications,
ensuring you make informed decisions.

1. COMPONENTS OF E-COMMERCE
COMPARISION APP

An eCommerce comparison app typically consists of
various components working together to provide a seamless
and efficient user experience. Here are key components
commonly found in an eCommerce comparison app:

A. User Authentication and Profiles:

Allows users to register, log in, and manage their
profiles, enabling personalized experiences and saving
preferences.

B. Product Database:

Stores detailed information about a wide range of
products, including images, specifications, prices, and user
reviews.

C. Search and Filtering:

Enables users to search for products and refine results
using filters such as price range, brand, ratings, and
specifications.

D. Price Comparison Engine:
Compares prices of the same product across different
e-commerce platforms, providing users with the best deals.

E. Product Detail Pages:

Displays comprehensive information about each
product, including images, descriptions, specifications,
customer reviews, and ratings.

F. Shopping Cart:

Allows users to add products for comparison,
facilitating the aggregation of selected items before making
a decision.

G. Checkout Integration:
Integrates with e-commerce platforms to redirect users
to the checkout process on the selected retailer's website.
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H. User Reviews and Ratings:

Provides a platform for users to submit reviews and
ratings for products, contributing to a collaborative and
informative community.

I. Wishlist and Alerts:
Enables users to create wishlists, receive alerts for
price drops, and track their favorite products over time.

J. User Notifications:
Sends notifications to wusers for price alerts,
promotions, and updates on their saved products.

K. Personalization Engine:

Utilizes algorithms to offer personalized product
recommendations based on user behavior, preferences, and
historical data.

L. Analytics and Reporting:

Collects and analyzes data on user interactions,
preferences, and trends to provide insights for app
optimization and business decisions.

M. Community Features:
Facilitates user engagement through community
features such as forums, discussion boards, or social sharing.

N. Security Measures:
Implements security protocols to protect user data,
especially during authentication and transactions.

O. Feedback and Support:

Allows users to provide feedback, report issues, and
seek assistance, fostering a responsive customer support
system.

P. Cross-Platform Accessibility:

Ensures the app is accessible and provides a consistent
experience across various devices, including desktops,
tablets, and mobile phones.

Q. Social Media Integration:

Integrates with social media platforms for users to
share product recommendations, reviews, and comparisons
with their networks.

R. Admin Dashboard:

Provides an interface for administrators to manage and
update the product database, view analytics, and moderate
user-generated content.

S. Machine Learning and Al Features:

Incorporates  machine learning and artificial
intelligence for advanced functionalities, such as predictive
analytics, trend analysis, and enhanced personalization[3].
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1. USES AND BENEFITS OF E-COMMERCE APP

An eCommerce comparison app serves as a valuable
tool for users to make informed purchasing decisions by
comparing products, prices, and features across various
online retailers. Here are some uses and benefits of an
eCommerce comparison app:

A. Price Comparison:

Users can compare prices of the same product across
different online stores, ensuring they get the best deal and
potentially saving money. The app can highlight ongoing
promotions, discounts, or exclusive deals on specific
platforms, helping users take advantage of the best offers.

B. Product Features and Specifications:

Users can compare detailed product specifications and
features to make well-informed decisions based on their
preferences and requirements. The app can aggregate user
reviews and ratings from various sources, providing
valuable insights into the product's quality and performance.

C. Retailer Reputation:

The app can provide information about the reputation
and reliability of different online retailers, helping users
choose trustworthy platforms with good customer service
and return policies.

D. Product Availability:

Users can check the availability of products on
different eCommerce platforms, reducing the risk of
selecting items that are out of stock.

E. Time-Saving:

Instead of manually visiting multiple websites, users
can save time by using a single app to compare products,
prices, and reviews all in one place.

F. Deal Alerts:

The app can notify users about price drops, special
promotions, or the availability of products on their wishlists,
enabling them to take advantage of timely opportunities.

G. Cross-Platform Accessibility:

Users can access the app from various devices,
including smartphones, tablets, and computers, making it
convenient for them to compare prices and make purchasing
decisions on the go.

H. Comprehensive Search:

The app can cover a broad spectrum of products,
ensuring users can find and compare a diverse range of
items from different categories[4].
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V. ADVANTAGES OF E-COMMERCE
COMPARISION APP

An eCommerce comparison app can offer various
advantages to both consumers and businesses. Here are
some key benefits:

A. Time and Cost Savings:

Consumers can save time and money by quickly
comparing prices, discounts, and deals across multiple
eCommerce platforms. This helps them find the best value
for their desired products without visiting each website
individually.

B. Transparent Pricing:

The app provides a transparent view of product prices,
ensuring that consumers are aware of all costs, including
taxes and shipping fees. This transparency builds trust
among users.

C. Wide Product Selection:

Users can access a wide range of products from
different eCommerce sites within a single app. This
broadens their options and increases the likelihood of
finding exactly what they're looking for.

D. User Reviews and Ratings:

Consumers can benefit from user reviews and ratings
aggregated from various platforms, helping them make
informed decisions about product quality and seller
reputation.

E. Time-Efficient Research:

Shoppers can efficiently conduct market research
without spending hours on individual websites. This
streamlined process allows them to make quicker purchasing
decisions.

F. Deals and Discounts:

Users can easily find the best deals, discounts, and
promotional offers available across different eCommerce
platforms, maximizing their savings.

G. Price Alerts:

The app can provide price tracking and alert users
when a product they are interested in drops to a specified
price. This feature helps users capitalize on price
fluctuations and discounts.

H. Convenience:

The convenience of having all the information in one
place simplifies the shopping experience for users. They can
access product details, prices, and reviews without
navigating through multiple websites.

I. Increased Competition:

The app can contribute to increased competition among
eCommerce platforms, as sellers strive to offer the best
prices and deals to attract customers.
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J. Data-Driven Insights:

Businesses can use the data generated by the app to gain
insights into consumer preferences, market trends, and
pricing strategies, enabling them to make informed business
decisions.

K. Brand Visibility:

Smaller or newer eCommerce platforms can gain
visibility and attract customers who might not have
discovered them otherwise, as the comparison app presents a
level playing field for all sellers[5].

L. Enhanced User Experience:

A well-designed eCommerce comparison app provides
a seamless and user-friendly experience, making it easier for
consumers to navigate, compare, and make purchases.

M. Mobile Accessibility:

With the increasing use of smartphones, an
eCommerce comparison app allows users to access
information on the go, facilitating mobile shopping[5].

V. DISADVANTAGES OF E-COMMERCE
COMPARISION APP

While E-Commerce comparison apps offer several
advantages, there are also potential disadvantages to
consider:

A. Overemphasis on Price:

Consumers may become overly focused on finding the
lowest price, potentially overlooking other important factors
such as product quality, customer service, or return policies.

B. Data Accuracy:

The accuracy of price and product information relies
on the app's data sources. Inaccurate or outdated information
can lead to misunderstandings and dissatisfaction among
users.

C. Limited Product Information:

Some eCommerce comparison apps may provide
limited details about products. Shoppers might miss out on
important specifications or features, leading to misinformed
purchase decisions.

D. Lack of Real-Time Updates:

Prices, promotions, and product availability may
change frequently, and the app may not always provide real-
time updates. Users could encounter discrepancies between
the app's information and the actual prices on eCommerce
websites.

E. Security Concerns:

Users may be hesitant to provide personal and payment
information to a third-party app, especially if they are unsure
about the app's security measures. Security breaches could
compromise sensitive data.
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F. Influence on Small Businesses:

Larger eCommerce platforms may dominate the app,
potentially overshadowing smaller businesses. This can limit
the diversity of options for consumers and hinder the growth
of smaller, independent retailers.

G. Dependency on Technology:

The app's functionality depends on technology and
may be susceptible to technical issues such as glitches,
crashes, or downtime. Users may face inconveniences or
disruptions in service.

H. Loss of Brand Loyalty:

Constantly seeking the lowest prices might lead to a
lack of brand loyalty among consumers. This can impact
long-term relationships between customers and specific
eCommerce platforms.

I. Potential for Misleading Comparisons:

Some apps may prioritize certain products or retailers
over others, leading to biased recommendations. This could
result in users making choices based on incomplete or
skewed information.

J. Reduced Customer Engagement:

With the focus primarily on finding the best deals,
users may miss out on the personalized experience and
engagement that comes with direct interactions on
individual eCommerce websites.

K. Inability to Assess Product Quality:

While price and features may be compared, assessing
the actual quality of a product can be challenging through an
app. Users may need to rely on external sources for
comprehensive product reviews.

L. Impact on Local Businesses:

Local businesses that do not have a strong online
presence may be excluded from eCommerce comparison
apps, limiting their exposure and potential customer base.

M. Potential for Price Wars:

The intense competition facilitated by comparison apps
may lead to price wars among eCommerce platforms,
potentially  affecting the sustainability of some
businesses[8].

VI FUTURE ENHANCEMENT OF E-COMMERCE

COMAPARISION APP

The future enhancement of an eCommerce comparison
app can be driven by technological advancements, user
preferences, and the evolving landscape of online retail.
Here are some potential features and improvements for the
future:

A. Augmented Reality Integration:

Implement augmented reality (AR) features to allow
users to virtually try out products before purchasing,
enhancing the online shopping experience, especially for
items like furniture, clothing, or accessories.
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B. Machine Learning for Personalization:

Utilize machine learning algorithms to analyze user
behavior and  preferences.  Provide  personalized
recommendations, discounts, and deals based on individual
shopping history, improving user engagement.

C. Voice Search and Commands:

Integrate voice search capabilities to enhance
accessibility. Users can verbally request specific products or
ask for comparisons, making the app more convenient,
especially for hands-free interactions.

D. Blockchain for Transparency:

Implement  blockchain  technology to  ensure
transparency in product information, pricing, and reviews.
This can enhance trust among users by providing an
immutable and tamper-proof record of transactions and
data[9].

E. Social Commerce Integration:

Integrate social commerce features, allowing users to
share their favorite products, reviews, and purchases on
social media platforms. This can help in creating a social
shopping experience and increasing brand visibility.

F. Sustainability Ratings:

Include sustainability ratings for products, considering
factors such as eco-friendliness, ethical sourcing, and carbon
footprint. This caters to the growing demand for
environmentally  conscious and socially responsible
shopping.

G. Predictive Pricing and Trend Analysis:

Utilize predictive analytics to offer insights into
potential price changes and trends. Users can make more
informed decisions about when to make a purchase based on
historical data and market analysis.

H. Enhanced Product Information:

Provide detailed product information, including 3D
models, comprehensive specifications, and customer-
generated content. This helps users make well-informed
decisions and reduces the likelihood of returns[10].

I. Integration with Smart Assistants:

Allow integration with virtual assistants and smart
home devices. Users can manage their shopping lists,
receive personalized recommendations, and make purchases
through voice commands or smart device interfaces.

J. Gamification for Engagement:

Introduce gamification elements to increase user
engagement. Implement loyalty programs, rewards, and
challenges that encourage users to actively use the app and
participate in the shopping community.

K. Dynamic Price Tracking and Alerts:

Improve the app's price tracking capabilities with real-
time updates and dynamic alerts. Users can set personalized
thresholds  for price drops and receive instant
notifications[12].
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L. One-Click Purchases:

Streamline the checkout process with one-click
purchases, reducing friction and making the buying process
more efficient. Implement secure and convenient payment
options, including digital wallets and other emerging
technologies.

M. Cross-Border Shopping Assistance:

Facilitate  cross-border shopping by providing
information on shipping costs, import duties, and delivery
times. This can enhance the global accessibility of products
and open up new markets for both consumers and
businesses.

N. Interactive Chatbots for Customer Support:

Implement  Al-driven chatbots for instant and
interactive customer support. These chatbots can assist users
with inquiries, offer product recommendations, and resolve
common issues, providing a seamless customer
experience[14].

VII. CONCLUSION

In conclusion, an eCommerce comparison app
represents a powerful tool that can significantly enhance the
online shopping experience for consumers and provide
valuable insights for businesses. The advantages of such
apps, including time and cost savings, transparent pricing,
and wide product selection, make them popular among users
seeking convenience and efficiency in their shopping
endeavors.

However, it's essential to recognize and address
potential disadvantages, such as the overemphasis on price,
data accuracy challenges, and security concerns. These
issues should be carefully managed to maintain user trust
and satisfaction[16].
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