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professionals (HCPs) from various specialties and 

achieving significant reach and interaction. 
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I. INTRODUCTION 
 

Antimicrobial resistance (AMR) is a growing global 

health concern that threatens the effectiveness of antibiotics 

in treating infections caused by bacteria, parasites, viruses, 

and fungi. As these pathogens develop resistance, the ability 

to treat common and serious infections diminishes, leading 

to longer illnesses, increased mortality rates, and the spread 

of resistant infections. The rapid development of resistance 

in bacteria, in particular, has drastically reduced the efficacy 

of many antibiotics, complicating the treatment of 

conditions once easily managed. This challenge not only 
affects individual patient outcomes but also poses significant 

risks to broader public health, particularly in medical 

settings that rely heavily on antibiotics for infection 

control.(1) 

 

The AMR initiative, launched by a major 

pharmaceutical company in collaboration with the Hidoc Dr 

platform, aims to address this critical issue through a 

comprehensive approach. The initiative focuses on raising 

awareness among healthcare professionals and the public 

about the dangers of AMR and the importance of proper 

antibiotic use. It also supports research into new antibiotics 

and alternative therapies, while promoting the development 

of rapid diagnostic tools to detect resistant infections. 

Additionally, the initiative advocates for antimicrobial 

stewardship programs to ensure that existing antibiotics are 

used judiciously and effectively. By implementing these 

strategies, the AMR initiative strives to combat the spread of 
AMR and preserve the efficacy of antimicrobial treatments 

for future generations. 

 

 

 

II. METHODOLOGY 
 

The AMR initiative employed a comprehensive, omni-

channel strategy to maximize outreach and engagement 

among HCPs. The key components of the methodology 

included: 

 

 Content Dissemination: Utilizing the Hidoc Dr 

platform, web portals, emails, text messages, and 

messaging apps to distribute educational content and 
raise awareness about AMR. 

 Strategic Timing: Coordinating content releases with 

global health awareness events such as World Sepsis 

Day and Antifungal Awareness Week. 

 Engagement: Conducting tele-calls and forming 

partnerships with healthcare professionals to explain 

pledge activities and encourage active participation. 

 Visibility: Enhancing advertisement visibility through 

strategic placements on the Hidoc Dr platform. 

 Key Opinion Leaders (KOLs): Featuring videos and 

banners from influential healthcare figures to build 

credibility and expand outreach. 

 Survey Implementation: Conducting pre and post-

campaign surveys and directing participants to 

specialized online resources for further information. 

 

III. RESULTS 
 

 The AMR Campaign, Conducted Over 4 Months and 2 

Weeks, Achieved Notable Results: 

 

 Reach: The campaign successfully reached 155,733 

HCPs across various specialties, including Critical Care, 

Urology, Nephrology, Microbiology, Oncology, 

Gastroenterology, Pulmonology, Infectious Disease, 

General Medicine, Internal Medicine, Diabetes, 

Endocrinology, Dermatology, Obstetrics & Gynecology, 

Dentistry, Surgery, and Anesthesia. 

 Engagement: The campaign recorded 301,903 

engagements with the distributed content. 

 Click-Through Rate (CTR): The initiative achieved a 

CTR of 14%, indicating strong interest and engagement 

from the targeted HCPs. 

 Video Pledges: The campaign secured 12,686 video 
pledges on the AMR-focused website, highlighting a 

high level of commitment among HCPs to address the 

issue. 
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 Campaign Statistics 

 

 Reach: 155,733 HCPs 

 Impressions: 2,149,121 

 Clicks: 301,903 

 CTR: 14% 

 

 Key Highlights 

 

 The AMR campaign garnered 12,686 video pledges, 
reflecting a substantial commitment from HCPs to 

combat AMR through the initiative's digital activities 

over the campaign duration. 

 

IV. CONCLUSION 
 

The AMR initiative successfully tackled the pressing 

issue of antimicrobial resistance by employing a well-

coordinated, multi-channel strategy and strategically timed 

promotions. The campaign's extensive reach, high levels of 

engagement, and a significant number of pledges highlight 

its effectiveness in mobilizing healthcare professionals and 

raising awareness about AMR. Hidoc Dr stands out as a 

transformative force in healthcare technology, providing an 

intuitive and efficient user experience that empowers 

healthcare professionals. This initiative, supported by the 

Hidoc Dr platform, emphasizes the crucial role of 
collaboration in addressing global health challenges and 

preserving the efficacy of antimicrobial therapies. 
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