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Abstract:- Online social media platforms that offer user-

generated content facilitate the gathering of individuals 

around shared interests, worldviews, and storylines. 

Social media platforms have a lot of user-generated 

content available to them. We pay close attention to how 

Facebook users use information. There has been a lot of 

discussion about fake news and its effects. Technology 

has made it possible for fake news to spread swiftly even 

though it is not a common occurrence. Misinformation 

can easily be created and spread on websites like 

Facebook, Twitter, and YouTube. 
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I. INTRODUCTION 

 

The kind of news that customers receive has changed 
substantially as a result of the internet. Consumers formerly 

relied on traditional media, such as radio and television, 

which had comparatively fewer and more dependable 

information sources. For instance, social networking 

platforms allow anyone to share content without editorial 

review or fact-checking (Allocott and Gentzkow 2017a). 

 

Facebook banned advertisers from placing 

advertisements that link to false news stories on November 

15, 2016, in response to worries about the impact of fake 

news on the US presidential election. 
 

 Social Sharing of Fake News Within Facebook Groups 

We start by examining the methods by which 

individuals spread false or deceptive material within 

Facebook groups. Users can unite around a shared issue or 

activity in Facebook groups, where they can express their 

goals, debate problems, post pictures, and exchange 

material. 

 

 Misinformation  

Inaccurate or deceptive information is called 

misinformation. Rumors are unreliable and frequently 
unverified information that cannot be ascribed to a specific 

source. They can, however, turn out to be true or wrong. 

Technology advancements have had an impact on how we 

convey information and how false information is spread. 

 

 

 

 

 

 Social Networking Sites  

An online platform known as a social networking 

service is used by users to create social networks or 

interpersonal connections with other users who have similar 

interests, backgrounds, or real-world connections. 

 
 Objectives  

 Easy to create and disseminates information on social 

media. 

 Easy to manipulate 

 There are no little checks or verification. 

 

II. METHODOLOGY 

 

The network topologies of false information and 

reliable information on social media are contrasted. 

Misinformation is chosen as the research subject. This 

comparison can be used as a reference for managing the 
influence of misinformation on public opinion. 

 

 Network Analysis Method  

The network analysis method has been widely used as 

a research methodology for analysing interpersonal 

relationships across a number of sectors. Using the social 

network analysis method, we may understand the irregular 

interactions between people in social networks. We may 

also analyse the importance of participant location in the 

social network by evaluating network centrality and finding 

isolated network members. 
 

The development of network technology has increased 

the significance of the online social network that served as 

the cornerstone of social media. They differ from 

conventional social networks in that they have higher 

involvement, a larger network scale, and faster changes in 

network influence. These methods, which differ from 

traditional ones in that they focus primarily on the flow and 

dissemination of information on social media, have grown to 

be an important research method in the fields of machine 

learning data mining and complex network systems with the 
aid of vast amounts of social media data. Using online social 

network analysis techniques, we may study the spread as 

well as gauge the make-up of communication and 

interaction among network participants. 
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 Sentiment Analysis Method  

Due to the expansion of social network corpora 
produced by social media platforms, sentiment analysis has 

become a crucial topic of research in natural language 

processing and text mining. Sentiment identification and 

analysis of comments, opinions, and other texts to the social 

network corpus through sentiment analysis also enable 

further explanations of the behaviour logic behind social 

networks of internet users. These analyses provide data 

support for our understanding of the pattern of information 

dissemination on social media and the change in public 

sentiment. 

 

III. RESULTS AND DISCUSSIONS 

 

 Data Preparation and Gathering:-  

We used the platform's enormous open-source dataset 

as the subject of our investigation. Sina Weibo, one of the 

most popular social media platforms in China, offers rich 

data sources to research the spread of incorrect information 

in social networks. It has around 530 million active users and 

a sizable online social network. 

 

 Network of False Information :-  

Using the microblog ID and forwarding, we were able 
to gather secondary and tertiary forwarding data of specific 

accurate information and disinformation in the process of 

spreading in order to build the dissemination network of true 

information and false information on social media. This 

allowed us to understand the spread of accurate information 

and false information in the social network. 

 

 Topic Groups for False Information and Accurate 

Information Include :-  

Based on the collection of true and false data that was 

gathered. However, given that the information content 

included in the event microblog was not always easy to 
distinguish, there are many situations involving various 

themes. 

 

 Misinformation in Topic Classification Emotional 

Changes  

While sympathy for the victims was the biggest cause 

of sadness, the harm that public safety incidents did to the 

country, society, and individuals was the greatest source of 

contempt. Along with the textual elements, the knowledge 

of food safety and items in the microblog information 

represented the emotions of liking and distaste. 
 

IV. CONCLUSIONS 

 

On the one hand, the public is misled by the 

proliferation of false information on social media, which 

encourages people to make poor decisions. On the other 

hand, social media has also helped disinformation propagate 

inside social networks, making it a crucial medium for the 

dissemination of accurate information. 

 

However, it also poses significant threats to the general 
public's emotional and financial health. Numerous 

characteristics of the dissemination of true information and 

incorrect information in social networks have been 

uncovered through related study. When it comes to content 
analysis, different themes have varied network distributions, 

diffusion characteristics, and genuine information. 
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