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Abstract:- The purpose of this study is to provide 

evidence of the influence of managerial ownership, 

institutional ownership, foreign ownership, and earnings 

management of corporate social responsibility 

disclosure. The sample used was 15 companies with a 

purposive sampling method. The data used in this study 

uses secondary data in the form of annual financial 

reports and annual reports of manufacturing companies 

listed on the Indonesia Stock Exchange 2014-2017. 

 

The study results found that managerial ownership, 

institutional ownership, and earnings management have 

no significant impact on corporate social responsibility 

disclosure. However, foreign ownership has a significant 

effect on corporate social responsibility disclosure. 
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I. INTRODUCTION 

 

Recent research states that companies in Indonesia have 

a lower quality of corporate social responsibility (CSR) than 

companies from Thailand. A study from the Center for 

Governance, Institutions, and Organizations of the National 

University of Singapore (NUS) Business School explained 

that companies' poor understanding of CSR practices has 

resulted in the low quality of operating the plan. The research 
conducted 100 companies in four countries, namely 

Indonesia, Malaysia, Singapore, and Thailand. The study 

described Thailand is a country with the highest quality of 

CSR implementation with a score of 56.8 out of a total of 

100, while Singapore got 48.8. Indonesia and Malaysia 

themselves scored 48.4 and 47.7, respectively. The quality 

assessment criteria are based on several indicators from the 

Global Reporting Initiative (GRI) framework. 

 

In the legal aspect, companies must comply with 

government regulations such as the Investment Law No. 25 

of 2007 and the Limited Liability Company Law No. 40 of 
2007, which requires the company to carry out CSR activities 

(Zarkasyi, 2008). Thus, CSR is an obligation that must be 

carried out by every company. In the legal aspect, companies 

must comply with government regulations. A comparison of 

the number of shareholders in the company existence arises 

due to the company's ownership structure. A company can be 

owned by an individual, the wider community, the 

government, foreign parties, or people in the company. 

 

Company disclosure is usually carried out as necessary, 

considering the ownership is owned by insiders who can 

quickly obtain information about the company without 
exposure in the annual report concerning managerial 

ownership. Also, managerial ownership is a supervisory 

mechanism that aims to align various interests in the 

company. Institutional ownership is even thought to provide 

a similar supervisory means in companies as well as 

institutional ownership, generally acting as a party 

monitoring company. According to (Faizal, 2004), 

companies with broad institutional ownership indicate their 

ability to monitor similar institutional management. The 

more efficient the utilization of company assets is also to act 

as a prevention against waste by the company's management. 

 
Most private investors do not have sufficient stock to 

influence company management. However, more and more 

company shares are being purchased by institutional 

investors. Because they control various resources, those 

investors, particularly mutual funds and pension funds, can 

buy large shares. (Ririn, 2011) theoretically stated that the 

higher institutional ownership and foreign ownership, the 

tighter supervision on company management to carry out and 

disclose corporate social activities. The company also 

conducts social information disclosure to build an image of 

the company and get public attention. 
 

Continuing from previous research, analyzing the effect 

of ownership structure and earnings management on 

corporate social responsibility disclosure. The results showed 

that the relationship between ownership structure and CSR 

disclosure was re-tested. The existence of inconsistent results 

from previous studies makes this issue an essential topic to 

research. This research was conducted by (Rosamita, 2007). 

Researching the factors that influence the disclosure of a 

company's Corporate Social Responsibility concludes that: 

(1) simultaneous testing finds a significant influence between 

company factors on corporate CSR disclosure, (2) 
management ownership variables have a significant effect on 

social exposure. 

 

In addition, further research that explores the 

relationship between CSR and earnings management, namely 

(Chih et al., 2008) suggests that managers generally tend to 
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commit corruption through the implementation and 

disclosure of CSR by using advantages and benefits for 
consumption of opportunistic behavior. Companies that carry 

out CSR activities are expected to reduce the possibility of 

income smoothing. 

 

II. LITERATURE REVIEW 

 

Stakeholder theory states that the company's survival 

depends on the support of stakeholders who influence or can 

be influenced by the company's activities (Ghozali and 

Chariri, 2007). A research conducted by Roberts (1992) used 

stakeholder theory, namely stakeholder power, strategic 

posture, and economic performance related to corporate 
social disclosure. This indicates that investors' behavior as 

one of the users of financial statements can affect corporate 

social disclosure. On the contrary, investors in investing can 

use corporate social disclosure as a consideration in addition 

to using profits, which will affect the company's value. 

 

According to Rawi and Munandar (2010), the 

Legitimacy theory states that organizations must continually 

try to ensure that they carry out activities by society's 

limitations and norms. Legitimacy can be a potential benefit 

or source for companies to survive (O'Donovan, 2002). 
Therefore, corporate social responsibility disclosure aims to 

show the public the company's social activities and their 

influence on society. The ultimate goal is none other than to 

support the company's primary purpose, such as to get 

maximum profit. This legitimacy will further enhance the 

company's reputation. 

 

Corporate Social Responsibility is the company's 

commitment or the business world to contribute to 

sustainable economic development by paying attention to 

corporate social responsibility and emphasizing the balance 

between engagement to economic, social, and environmental 
aspects (Untung, 2008). Corporate Social Responsibility can 

be defined as a business commitment to contribute to 

sustainable economic development. Through collaboration 

with employees and company representatives, local 

communities, and the general public to improve the quality of 

life in ways that are beneficial for the continuity of the 

company's business and development (The World Business 

Council or Sustainable Development). So, CSR's purpose is a 

form of social concern for a company to serve the interests of 

the organization and the interests of the external public. 

 
According to Rustiarini (2008), managerial ownership 

is a condition that indicates that the manager owns shares in 

the company, or the manager is also the shareholder of the 

company. Managerial ownership is a condition that means 

that the manager owns shares in the company, or the manager 

is also the shareholder of the company. Institutional 

ownership has an essential meaning in monitoring 

management because institutional ownership will encourage 

more optimal supervision (Sukarini, 2012). With the 

existence of institutional rights will enable increased 

supervision in management. Institutional ownership is the 
proportion of share ownership at the end of the year held by 

institutions, such as insurance, banks, or other institutions 

(Tarjo, 2008). 
 

Foreign ownership is a party that is considered 

concerned about disclosure of corporate social responsibility. 

It is said that foreign share ownership is the number of shares 

owned by foreign parties (abroad) either by individuals or by 

institutions of company shares in Indonesia. Earnings 

management can be defined as company management's 

action to influence reported earnings to form information 

about economic advantages that the company does not 

experience. (Merchan and Rockness, 1994). 

 

According to Tita and Wahdatul (2012), earnings 
management, board size, independent board of 

commissioners' porosity, managerial ownership, institutional 

ownership, and size of the audit committee had no impact on 

CSRD. The number of audit committee meetings has a 

positive impact on CSRD. Managerial ownership has no 

significant effect on CSR disclosure, institutional ownership 

does not substantially impact CSR disclosure, and foreign 

ownership has a significant impact on CSR disclosure 

(Rustiarini, 2008). 

 

Research by Nasir and Abdullah (2004) showed that 
managerial ownership positively affects the relationship 

between managerial share ownership and the extent of CSR 

disclosure. According to Rosmasita (2007), the same thing 

found that managerial share ownership involves with CSR 

disclosure in Indonesia. Company managers will make 

decisions by the interests of the company, by disclosing the 

broadest possible social information to enhance the 

company's image even though they have to sacrifice 

resources for these activities (Anggraini, 2006). Based on 

these assumptions, the hypotheses that can be formulated are 

as follows: 

 
 H1 : Managerial ownership has a significant effect on 

CSR. 

Institutional ownership can be used as an effort to 

improve the monitoring process. Institutional shareholders 

also have the opportunity, resources, and expertise to analyze 

management performance and actions. As owners, 

institutional investors are very interested in building a 

company's reputation (Mursalim, 2007). This study's results 

are supported by Djoko (2006), who found that institutional 

investors' investments do not significantly affect voluntary 

corporate disclosure in India. Based on these assumptions, 
the hypotheses that can be formulated are as follows: 

 

 H2 : Institutional ownership has a significant effect on 

CSR. 

Disclosure of social responsibility is one of the media 

chosen to show the company's concern for the surrounding 

community. In other words, if the company has contracts 

with foreign stakeholders both in ownership and trade, the 

company will be more supported in disclosing social 

responsibility (Barkemeyer, 2007). Machmud and Chaerul 

(2008) proved that foreign ownership of public companies in 
Japan is a driving factor for adopting GRI in social 
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responsibility disclosure. Based on these assumptions, the 

hypotheses that can be formulated are as follows: 
 

 H3 : Foreign ownership has a significant effect on CSR. 

The research found by Lobo and Zhou (2001) states 

that one of the determinants to determine whether a company 

conducts earnings management is by looking at the 

company's disclosure policies. Policies that regulate the 

minimum requirements for disclosing information play an 

important role in the company's ability to manage its profits. 

Other studies that also support this study's results are (Chih et 

al., 2008). Also, research conducted by (Prior et al., 2010) 

states that earnings management positively affects CSR. 

Based on these assumptions, the formulation of hypotheses 
as follows: 

 

 H4 : Earnings management has a significant effect on 

CSR. 

Managerial ownership, institutional ownership, foreign 

ownership, and earnings management affect CSR. It can be 

interpreted that if the variable managerial ownership, 

institutional ownership, foreign ownership, and earnings 

management increase, it will affect CSR. 

 

 H5 : Managerial ownership, institutional ownership, 
foreign ownership, and earnings management have a 

simultaneous effect on CSR. 

 

III. METHODOLOGY 

 

The type of research used in this research is quantitative 

research with the analysis method of hypothesis testing. This 

study's scope only limits its discussion to examining whether 

managerial ownership, institutional ownership, foreign 

ownership, and earnings management affect corporate social 

responsibility disclosure. This study uses the CSR variable as 

the dependent variable, managerial ownership, institutional 
ownership, foreign ownership, and earnings management as 

independent variables.  

 

This study took samples from manufacturing 

companies listed on the Indonesia Stock Exchange for the 

period 2014-2017. Sampling in this study was conducted 

using a purposive sampling method. Methods of data analysis 

in this study process the existing variables to produce a study 

and obtain conclusions using statistical tools as follows: 

 

 Descriptive Statistical Analysis.  
The purpose of this descriptive analysis is to determine 

the ownership structure, earnings management, and 

disclosure of corporate social responsibility in manufacturing 

companies on the IDX. The analytical tool used is the 

average (mean), standard deviation, maximum, and 

minimum. 

 

 

 

 

 
 

 

 Classical Assumption Test.  

This study's data analysis technique uses the normality 
test, multicollinearity test, heteroscedasticity test, and 

autocorrelation test. 

 

 Multiple Regression Analysis.  

Hypothesis testing is carried out in a multivariate 

manner, using multiple regression. Multiple regression is 

used in this study because the independent variable is a 

combination of metric and nominal (non-metric) (Ghozali, 

2007). Multiple regression is used to test whether the 

independent variables measured by management ownership 

(X1), institutional ownership (X2), foreign ownership (X3), 

and earnings management (X4) affect corporate social 
responsibility disclosure. The multiple regression model used 

to test the hypothesis is as follows: 

 

Y = α+ β1X1 + β2X2 + β3X3 + β4X4 + e                        

 

 Determinant Coefficient Test.  

The coefficient of determination is expressed by R2, 

which measures how far the model can explain the variation 

in the independent variable. The coefficient of determination 

is between 0 and 1. A small R2 value means that the 

independent variable's ability to explain the dependent 
variable is limited. A value close to 1 means that the 

independent variable provides almost all the information 

needed to predict the dependent variable (Ghozali, 2007). 

 

 Hypothesis Test.  

Parametric used if the distribution of data used is 

normal. Meanwhile, non-parametric used if the distribution 

of the data used is not normal. One type of parametric test is 

a regression test. To test the hypothesis proposed by the 

researcher, a simultaneous influence test (F test) and partial 

test (t-test) will be carried out. 

 
 Partial Test.  

The t statistical test shows how far the influence of one 

independent variable is partially explaining the dependent 

variable (Ghozali, 2007). If the probability of significance is 

much smaller than 0.05, the independent variable partially 

affects the dependent variable. 

 

 Simultaneous Effect Test.  

The f statistical test shows that all the independent 

variables referred to in the model have a simultaneous 

influence on the dependent variable (Ghozali, 2007). If the 
probability is much smaller than 0.05, the regression model 

can simultaneously predict the independent variable against 

the dependent variable. 
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IV. RESULTS 

 
 Descriptive Statisitical Analysis, 

 

 
Table 1:- Descriptive statistical test results (SPSS 25, 2019). 

 

 Classical Assumption Test, 

 
Fig 1:- The results of the data normality test (SPSS 25, 2019) 

 

The normality test result is that the data spread around 

the diagonal line and follows the diagonal direction (Fig 1). It 

can be concluded that the data has a normal distribution. 

 

 
Table 2:- Multicollinearity test results (SPSS 25, 2019). 

 

The table above shows that all independent variables 

have a tolerance value greater than 0.10 (Table 2), and a 
Variance Inflation Factor (VIF) value smaller than ten means 

that there is no correlation between the independent 

variables. 

 

 
Fig 2:- Heteroscedasticity test results (SPSS 25, 2019). 

 

Based on the results of the heteroscedasticity test in 

Figure 2, it can be seen that the dots spread above and below 

0 and do not gather in one place and do not gather in one 

place and do not form a pattern, so it can be concluded that in 

this regression test, there is no heteroscedasticity problem. 

 

 
Table 3:- Autocorrelation test result (SPSS 25, 2019). 

 

Based on the results of the autocorrelation test, the 

Durbin-Watson (D-W) value is 1.753 out of 56 samples with 

five variables. This means that the test results conclude that 

there is no autocorrelation. 

 

 Multiple Regression Analysis 

 

 
Table 4:- Multiple regression analysis result (SPSS 25, 

2019). 
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Based on the results of the table above, the multiple 

regression model equation is obtained as follows: 
 

Y = 4,945 + 0,011 Managerial Ownership + 0,076 

Institutional Ownership + 0,274 Foreign Ownership – 0,083 

Earning Management + e 

 

 Determinant Coefficient Test, 

 

 
Table 5:- Determinant coefficient test (SPSS 25, 2019). 

 

Based on the results in table 5, the R2 value is 9%. This 

shows that the independent variables used in this study can 

predict CSR by 9%, while the remaining 91% is predicted by 

other variables not used in this study. 

 

 Partial Test, 
 

 
Table 6:- Partial test result (SPSS 25, 2019) 

 

 Simultaneous Effect Test, 

Based on the results of the Simultaneous Effect Test 

(Test F), it can be seen that together the independent 

variables have a significant effect on the dependent variable. 

This can be proven by a significant value (sig) of 0.0001. The 
significant value (sig) is less than 0.05, it means that there is 

a simultaneous influence from the independent variable on 

the dependent variable. Namely, the simultaneous effect of 

Managerial Ownership (X1), Institutional Ownership (X2), 

Foreign Ownership (X3), Earnings Management (X4) affects 

CSR. 

 

 
Table 7:- Simultaneous effect test result (SPSS 25, 2019) 

 

V. DISCUSSION 
 

 The Effect of Managerial Ownership on CSR, 

The partial test (t statistical test) showed that 

Managerial Ownership has no significant effect on CSR. This 
study's results are consistent with the research (Ni Wayan, 

2008), which shows that managerial ownership has no 

significant effect on CSR. However, this study's results are 

inconsistent with research (Nasir and Abdullah, 2004), which 

shows that managerial ownership has a significant effect on 

the relationship between managerial ownership and the 

extent of CSR disclosure. This is possible because, 

statistically, the average number of shares owned by 

managerial in Indonesian companies is relatively smaller. 

There is no alignment between the interests of owners and 

managers. 

 
 The Effect of Institutional Ownership on CSR, 

The partial test (t statistical test) showed that 

institutional ownership has no significant effect on CSR. The 

results of this study are consistent with the research by (Ni 

Wayan, 2008) that institutional ownership does not have a 

significant effect on CSR. However, this study's results are 

inconsistent with research by (Anggraini, 2006) that 

institutional ownership has a significant effect on CSR. This 

is possible because institutional investors only aim to 

prioritize personal interests without caring about other 

stakeholders' responsibilities. 

 

 The Influence of Foreign Ownership on CSR, 

The partial test (t statistical test) showed that foreign 

ownership has a significant effect on CSR. This study's 

results are consistent with the research (Ni Wayan, 2008), 

namely that foreign ownership has a significant effect on 

CSR. This makes it possible that, in general, foreign 

ownership in Indonesia is concerned about social issues such 

as human rights, education, labor and the environment as 

critical issues that must be disclosed in company annual 

reports. 

 
 The Effect of Profit Management on CSR, 

The partial test (t statistical test) showed that earnings 

management has no significant effect on CSR. This study's 

results are consistent with research conducted by (Tita and 

Wahdatul, 2012) that earnings management has no 

significant effect on CSR. However, this study's results are 

not consistent with the research (Prior et al., 2007) that 

earnings management has a significant effect on CSR. 

According to (Chih et al., 2008), this allows for different 
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management considerations in presenting their financial 

information. 
 

VI. CONCLUSION 

 

This study is to determine the effect of Managerial 

Ownership, Institutional Ownership, Foreign Ownership and 

Earnings Management on Corporate Social Responsibility 

Disclosure. Based on the study results, it can be concluded 

that Managerial Ownership has no significant effect on CSR 

so that managerial ownership does not have harmony 

between owners and managers. Institutional ownership does 

not significantly affect CSR, so that ownership owned by this 

institution is still aimed at personal interests rather than 
outside interests. Foreign ownership has a significant effect 

on CSR. This shows that foreign investors have a concern for 

outside interests. Earning Management does not significantly 

affect CSR. This is because management has different 

considerations in presenting their financial information, and 

together the independent variables have a simultaneous 

influence on the dependent variable. This means that any 

changes that occur in Managerial Ownership, Institutional 

Ownership, Foreign Ownership and Earnings Management 

will jointly affect CSR. 
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